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                22nd June, 2020 
  
 
Get serious about exports and remittances 
COVID-19-triggered economic problems are so widespread that all nations, regardless 
of their economic status, are unsure of what is in store for them in the immediate and 
distant future. 
 
When the coronavirus pandemic hit Pakistan, its external sector had started recovering 
primarily on the back of borrowing rather than on dependable growth in nondebt-
creating foreign exchange inflows. 
 
Now as global demand for merchandise and labour exports is dwindling, opportunities 
are narrowing. If exports are not diversified and custom-made for the buyers and if new 
export destinations are not explored, export earnings are bound to remain stagnant or 
decline. 
 
Similarly, if our exportable workforce remains the same in quality and variety and if 
more host countries are not found for them and the existing ones exploited with 
economic diplomacy, remittances, too, may soon plunge. We also need to make 
economic gains a key consideration for dealing with geopolitical issues for penetrating 
deeper and wider into merchandise and labour export markets if not in the midst of a 
global recession then right after the start of an inevitable recovery. That is a must. 
 
Roughly two-thirds of our merchandise export earnings come from only 10 countries, 
including the United States and China. These top two world economies have reported 
6.8 per cent and 4.8pc annual declines in their GDPs in the first quarter of 2020. 
 
The numbers for the second quarter could be more depressing. Declining demand and 
the resultant fall or stagnation in economic growth of other eight countries are also 
written on the wall. Such is the economic situation of our export destinations. One can 
imagine how it will impact our exports. 
 
Clearly, we need to do some homework and come up immediately with realistic 
projections as to where we can increase goods` exports in the second-tier export 
markets and how wecan develop the third-tier markets that remain ignored. 
 
We also need to focus on branding and producing more of what specific buyers -
countries or multinational companies actually need. Given the fact that the 2020-21 
budget leaves no fiscal room for the least useful incentive packages, any financial 
requirement for boosting exports can be metwith greater involvement of leading and 
efficient export houses. The Pakistan Business Council, which is already working hard 
on developing and promoting Pakistani brands, could lend a helping hand. Perhaps the 
time has come to hold the Ministry of Commerce and the Trade Development Authority 
of Pakistan accountable for their repeated failure to meet annual export targets for the 
past few years. After hitting a historic high of $25.1 billion in 2013-14, the country`s 
merchandise exports have never come closer to it.Pakistan gets 93pc of it remittances 
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from only 10 countries, including Saudi Arabia, United Arab Emirates, United States and 
United Kingdom. Remittances from the Gulf region constitute more than 53pc of the 
total. The United States and the United Kingdom witnessed 4.8pc and 2pc declines in 
their GDPs, respectively, during the first quarter of 2020. The future is uncertain but a 
further fall is certain in the April-June quarter. Low oil prices and Covid-19 have 
shattered the Gulf region. Fears of unprecedented joblessness in the wake of the 
economic fallout of the twin problems have led to a greater emphasis on protecting local 
jobs. Companies in Saudi Arabia, United Arab Emirates and elsewhere in the region are 
being officially asked by authorities to minimise pay bills of foreigners through either 
layoffs or reduced salaries. 
 
For quite some time, we should not expect any growth in remittances from Pakistanis 
living and working abroad except in case our corrupt politicians and members of the 
powerful establishment start whitening their ill-gotten money stashed abroad and route 
it as remittances. 
 
The rhetoric that remittances remain at the levels where they are owing to the presence 
of illegal channels of fund transfers hides some ground realities. One big reality is that 
the share of highly qualified and highly skilled people in our workforce exports is very 
low. In 2019, the share of highly qualified and highly skilled people in our workforce 
export was 2.48pc and 1.57pc, respectively, according to the Bureau of Emigration and 
Overseas Employment. 
 
Another reality is that our export of workforce has been on the decline. After hitting the 
highest level of 946,571 in calendar year 2015, it feII to 625,203 in 2019. Yet another 
overlooked reality is that because of socio-cultural barriers, the share of Pakistani 
women going abroad for jobs is next to zilch. In 2019, only 4,070 Pakistani women out 
of our total workforce export of 625,203 people went abroad for jobs. During the same 
year, 104,786 Bangladeshi women were part of the country`s total workforce export of 
700,159 individuals.   


